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 Learn about the role and objectives of marketing communications.
* Discover key stages in developing effective marketing communications.

« Examine different strategies in designing marketing communications and how to

communicate value.

Coventry Universi ity Covantry University Covantry University

student experiences Experience

Basad on tha number of studant Tha Timas and Sunday Times
tripe abroad - HESA 2014/16 Good University Guide 2017
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What is marketing communication

Marketing Communications are the means by which firms attempt
to inform, persuade, and remind consumers — directly or indirectly —
about the products and brands that they sell. (Kotler and Keller,

2016).




The role of marketing communications

= The voice of the organisation and the
brand....establish a dialogue and build

relationships with consumers.

= Technology has profoundly changed
the way consumers process

communications.

= Tone of voice.
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#openhappiness to be a part of Ryan Seacrest's photo walll

How | Open Happiness

Tag your inst

gram with

d times,

Coca Cola on Instagram

g cocacolaau & m

cocacolaau The answer is YES #35M2017
steph_williamss Yeessss coke 2" @
sarahmizzi_ (PO ()&

sm101cs101 UN follow

mad_for_it_ Big hug ! 0

stepl @sml01es101 &3 62 Y Y

r_trump Alienating 40% of your
ase ? Great work Coke

Kim_stone2000 7 ¥ &
kim_stone2000 @sm101cs101 bye!! 1)

darin_taylor Now they should have a
plebiscite to see who actually received
voting papers, many didn't !

samt Nice @boristhewolf
my_vi life @sm101es101 ff- &
steph_williamss @aussies_for_trump 40%?

s the answer.

© Q

676 likes

Log in to like or comment.



- cati Covent %ﬁ‘
Goals of marketing communications UnlverSItrvy London

Response Hierarchy Models
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Objectives of marketing communications

= Before you start communicatinag, always have an obiective: DRl P

Differentiate a product or service
Reinforce a brand’s message

Inform or make people aware of a brand

I
T
T

Persuade audiences to behave in particular ways - o
seas Top 4 for Student
riences Experience
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Identify target
audience

Detemine
objectives

Design
communications

Select
channel

Establish
budget

Decide on
media mix

hWeasure
resuits

Wanage integrated
marketing
communications

Stage of
product
life
cycle

Promotional
objective

Promotional
activity

<

<

g

Growth

To persuade

» Personal selling
to Intermediaries

= Advertising to

differentiate

Dog Chow

attributes from

those of

competing
brands

Maturity

Gaverty

TOMA

Developing effective Communications

‘London

OBJECTIVES: category need? Brand awareness (recognition/recall), brand attitude, brand purchase
intention....

-Which is your favourite brand in
category X?
-Which brand comes to mind...?

ventry University

nked No.13

{ University

ardian University
Guide 2019

Coventry University

1st for overseas
student experiences

Based on the number of studant
trips abroad - HESA 2014115

Covantry University

Experience
The Timas and Sunday Timss
Good University Guide 2017

Top 4 for Student ‘
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How to communicate value
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e « 8 elements of the
promotion marketing
communications
T mix

Events &
experiences
Public relations & \

/ * IMC - Integrated
publicity I — marketing
m":",:[,‘::;g;?ons Brand 5 communications
¢ Direct & ; programme S — Brang
interactive marketmg responses X Value proposmon .
create a process,
e Brand interaction and
relationships dla|0gue W|th
Personal CUStomerS
selling
Direct Coventry University Coventry University
marketing 1st for overseas Top 4 for Student

Kotler, Keller, Brady, Goodman and Hansen, Marketing Management, 1%t Edition © Pearson Education Limited 2009

Basad on tha number of studant
tripe abroad - HESA 2014/16

Tha Timas and Sunday Timas

'student experiences Experience
Good University Guide 2017
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Design the Communication Coventrv%g | L.ondon

university

» (1) Message strategy (rational, sensory, social or ego satisfaction)

» (2) Creative strategy (informational or transformational appeals)

1, N3t 3 .0

(3) Message source

Who loves flying you to the
place you actually booked?

Ryanair

“Barcelona” = Girona

“Paris” = Beauvais
“Milan” = Bergamo
“Venice” = Treviso

Smoking causes heart disease,

stroke, lung disease, osteoporosis,
cataracts, tooth loss, bleeding
gums/lips, other airway infections

AND smokinG

student experiences Experience

Basad on tha number of studant Tha Timas and Sunday Times
tripe abroad - HESA 2014/16 Good University Guide 2017

1st for overseas ‘ Top 4 for Student ‘
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Design the Communications (continued...) Unlversﬂrvy London

= (3) Message source

o~
CITROEN

ITAYLOR MACKFORD
PAUL CAMERON 3 - 24 — o

nnnnnnnnnn ity Gowentry University Gowentry University
Ranked No.13 1st for overseas Top 4 for Student
UK University student experiences Experience
uardian University ased on th of student Th a5 and Sul &S
Guide 2019 ipe abroa BA 2014116 od ersity 01




Select the Communications Channels 8%\’%?5&%5% ‘ L ondon

= Fragmentation and clutter
= Integration is vital!!

= Monitoring is essential...

nannsu e av 1w v acus IV I Suue
UK University student experiences Experience

uuuuuuuuuuu rsity Basad on the number of student Tha Times and Sunday Timas

uide 2019 tripe abroad - HESA 2014/16 Good University Guide 2017
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WORDS and Content Marketing University

= KEY: Write about solutions....not about your products/brands....

= |t is WORDS that make the web work...not visuals (not so much yet

anyway...it's coming ©)

= The most recent update is all about rewarding sites that focus on
improving the user experience and pushing quality content (and

punishing those that have not)....and remove clutter




The Power of Storytelling Sﬂ}(,ee?stltrvy%sg | London

= Humans love stories

= Brands can utilise storytelling as value proposition to co-create values,

experiences and symbolic meanings with customers.
A love story — CHANEL N°5

https://www.youtube.com/watch?v=f5r5PXBiwR0

Coventry Universi: ity Coventry University Coventry University
Ranked No.i3 1st for overseas Top 4 for Student
student experiences Experience

Tha Timas and Sunday Timas
Good University Guide 2017

Basad on tha number of studant
tripe abroad - HESA 2014/16


https://www.youtube.com/watch?v=f5r5PXBiwR0

Coventry
UmverSItrvy ‘ London

Important elements to consider for stories
and storytellers...

= Likeability
= Conflict

= Emotion

= Humour

Netflix Watch

Although the launch of the Apple Watch was known before, this can still be considered
agile marketing in a sense; as it was developed with the idea it would manage to steal the
spotlight from the main event of the Apple Watch launch.

The buzz of the Apple Watch paired with the widespread online enthusiasm for Netflix

created a nice amount of brand awareness, even.if.the.preduct in questiondsadake. It makes  coventry uriversity

fun of itself, the Netflix viewers, and wearpble Mwﬁe the fact | wayld hetthere ar Top 4 for Student
many people who would genuinely like a'Fetflix.lWishrsitv student experiences 1 Experience ‘

Guardian Univarsity Basad on tha number of studant Tha Timas and Sunday Times
Guide 2019 tripe abroad - HESA 2014/16 Good University Guide 2017
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Vodafone: The T-Mobile Royal Wedding Unlversﬂrvy | ondon

Coventry Univeraity Covantry University Covantry University

https://www.youtube.com/watch?v=KavOFEhtLug Ranked TN 18t for overseas Top 4 for Student
L it! | F ‘

UK University student experiences (2()11) Experience

Guardian Univarsity Basad on tha number of studant Tha Timas and Sunday Times
Guide 2019 tripe abroad - HESA 2014/16 Good University Guide 2017

Humour, gossip, emotion, likeability, relevance, timing...you nam


https://www.youtube.com/watch?v=Kav0FEhtLug

Don’t forget...SOCIAL MEDIA ! Sﬁ}\’/ee?stltrvy%g ‘ London

= Use the effective channel(s) to target your audience

» Who/how/where/when to communicate values
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Any questions?



